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1HMH’s core domestic education market in which we primarily sell instructional resources for Grades K–12
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The information below was taken from the 2015 HMH Educator Confidence Report, an independent survey of over 1,000 classroom 
teachers and school and district administrators that measured educator sentiment.

97% of those surveyed use some 
form of digital content in classrooms

97%

Top benefits  
 of technology use in classrooms seen  
by educators:

60%

55%

48%

Improved student engagement

Improved ability for students to 
access instructional content anytime 
and anywhere

Ability to deliver differentiated/ 
individualized instruction

Top needs in classrooms and districts:
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More opportunities for  
future collaboration 

More opportunities for real-world 
application in curriculum and assessment

Increased access to the latest technology 

48%

42%

41%

What are educators most excited 
about for the future?

Connect with us:

hmhco.com
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